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RIDDLE 

A bat and a ball cost $1.10
in total. The bat costs $1
more than the ball. How much
does the ball cost?



COGNITIVE 
RESPONSE TEST 
§ Intuitive response = 10 
cents

§ Correct response = 5 
cents

Ø lazy 

Ø critical thinking!

Ø fake news 
Pennycook, G. & Rand, D.G. (2019). Lazy, not biased



MEDIA LITERACY 
EDUCATION
= critical thinking
http://www.medialit.org/cml-
medialit-kit

Media literacy competences: 
https://e-mediaeducationlab.eu/wp-
content/uploads/2017/05/Output-1-Media-
Literacy-Key-Competences-frame-for-
teachers-training.pdf

http://www.medialit.org/cml-medialit-kit
https://e-mediaeducationlab.eu/wp-content/uploads/2017/05/Output-1-Media-Literacy-Key-Competences-frame-for-teachers-training.pdf


DOSSIER 
KRITISCH DENKEN

De Wilde, B. (2021). Klas in kritische toestand. 
Klasse Magazine, 023 (maart 2021). pp. 12-21. 



#1 MY MEDIA 
LANDSCAPE

How many different 
media have you 

experienced today 
(up to now)? 



#1 MY MEDIA LANDSCAPE

Do you think the time you spend as a
media user is too high? Compare your
results.

Compare with this study on social media 
(2020):

https://www.broadbandsearch.net/blog/
average-daily-time-on-social-media

https://www.broadbandsearch.net/blog/average-daily-time-on-social-media


DAILY TIME SPENT ON SOCIAL MEDIA



TIME SPENT ON SOCIAL MEDIA IN A LIFETIME



COMPARED TO OTHER ACTIVITIES



#2 E.S.C.A.P.E.



#2 E.S.C.A.P.E.

v How do you determine which information you find is trustworthy? 

https://newseumed.org/tools/lesson-plan/escape-junk-news

https://newseumed.org/tools/lesson-plan/escape-junk-news


#3 FACTITIOUS 

http://factitious.aug
amestudio.com/#/

Ø Pandemic edition: 

http://factitious-
pandemic.augamestu
dio.com/#/

http://factitious.augamestudio.com/
http://factitious-pandemic.augamestudio.com/


https://eavi.eu/beyond-fake-news-10-types-misleading-info/

https://eavi.eu/beyond-fake-news-10-types-misleading-info/


#4 BBC IREPORTER

Ø What would a 
journalist do? 
https://www.bbc.co.uk/acad
emy/en/articles/art201803
05143328629

https://www.bbc.co.uk/academy/en/articles/art20180305143328629


#5 TAKE MEDIA 
LITERACY ACTION
Create a social media
post on “media literacy”.
What do you take away
from this webinar? Your
post should include:
ü a picture (taken now);
ü a caption;
ü an emoji;
ü a hashtag. 



THE EMPOWERMENT SPIRAL

Jolls, T. (2008). Literacy for the 21st century: an overview and orientation guide to media literacy education. 
http://medialit.org/pdf/mlk/ola_mlkorientation_ rev2.pdf. p. 25.

http://medialit.org/pdf/mlk/ola_mlkorientation_%20rev2.pdf


FROM PREVENTION TO EMPOWERMENT

v Teaching by example is not enough. Explicitly explain your reasoning.
v Bring social media into the classroom and talk about emotions, not just facts.
v Start open-ended classroom discussions on media in general instead of
focusing on a specific ‘problem’ (e.g. sexting)
ü Teacher as the moderator
ü Students as the producers of knowledge 
ü Be creative
ü Ask students what they expect of you as the teacher

De Leyn, T. (2020). Debunking Myths About Online Youth Culture

De Wilde, B. (2021). Klas in kritische toestand. Klasse Magazine, 023 (maart 2021). pp. 12-21. 



MATERIALS

Ø a hand-out with links to all resources, 
ideas for classroom activities;

Ø this Powerpoint Presentation. 

Ø annelene_timmermans@hotmail.com 

Ø Annelene Timmermans 


